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Abstract. Corporate Social Responsibility (CSR) provides the contribution of business to the imple-
mentation of sustainable development enabling to achieve a balance between business effectiveness, as 
well as the social interests and environmental protection. The CSR report presents the results of eco-
nomic and social activities of enterprise. The CSR report creates the possibility of evaluation of the 
enterprise achievements in the context of financial and non-financial expectations of stakeholders dif-
ferent from financial capital providers. The aim of the paper is to present the role and importance of 
CSR reporting based on international standards and guidelines as well as to identify the main evaluation 
criteria. The analysis of the contents of the CSR reports submitted to the Competition CSR Report in 
the years of 2011–2016 shows what tools and key performance indicators are used. On the basis of the 
research results, the method of assessment of the CSR activities were proposed.  
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1. Introduction 

Social responsibility of business is defined as a 
voluntarily employed strategy of enterprises com-
prising social, ethical and ecological aspects of 
operation in commercial activities and in contacts 
with stakeholders (Green Paper, 2001). According 
to the conception of sustained development, an 
enterprise should aim at achieving broadly under-
stood benefits for all stakeholders, local commu-
nities and the environment, not only focusing on 
only economic profit of a company (Urbaniec, 
2015). Corporate Social Responsibility (CSR) is a 
bidirectional open system, on one hand, directed 
towards signals from the society, on the other, 
openly and publicly revealing conducted activi-
ties. The Corporate Social Responsibility report-
ing is a tool which enables informing stakeholders 
about the enterprise responsibility. Undertaking 
CSR and the Corporate Social Responsibility re-
porting are optional initiatives of an enterprise. 
The EU Non-Financial Reporting Directive 
(2014/95/EU) obliges only big public interest 
companies to report on non-financial information 
(e.g human rights, employee-related matters, en-
vironment, anti-corruption) as a supplement to an 
annual financial report. For other firms, reporting 
on social responsibility is not obligatory, but it is 
advisable with a view to presenting stakeholders a 
comprehensive picture of the enterprise activity.  
 

Non-Financial Reporting Directive is the most 
important EU regulation which to supports the 
CSR reporting.  

International Integrated Reporting Cancel 
also encourages preparing an integrated report 
combining financial data with CSR data. Other 
tools supporting CSR reporting as a separate re-
port are mainly the guidelines of the Global Re-
porting Initiative and the ISO26000 norm regard-
ing social responsibility.  

So far, there have been no homogeneous and 
precise rules of non-financial reporting and re-
porting on socially responsible activities. There-
fore, preparing the of a CSR report belongs to the 
most serious accounting tasks for the enterprises. 
The aim of the paper is to present the role and im-
portance of the CSR reporting based on interna-
tional standards and guidelines as well as to iden-
tify the main evaluation criteria.  

2. Corporate social responsibility and  
reporting  

Corporate social responsibility is a significant fac-
tor in a company’s competitiveness. CSR consists 
in modeling the relation of an enterprise with in-
ternal and external stakeholders (Skrzypek, 2015). 
In Social Responsibilities of the Businessman 
(Bowen, 1953) first covered the relation of  
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companies and society (Carrol, 1979; Wartick & 
Cochran, 1985; Skrzypek, 2015). The scholar ar-
gues that firms have to understand the role of busi-
ness ethics to improve their performance in the 
long-term (Wang, 2015).  

Long-term consumer-employee trust can be 
created by socially responsible firms so that it 
could function as a foundation for sustainable 
business models. As a consequence, it facilities 
creating condition in which a given company can 
grow and develop its innovation (H. Zhao, F. 
Zhao, & Kwon,  2018). 

Nowadays, stakeholders play a very im-
portant role, especially in the decision-making 
process in the enterprises. They set enterprises not 
only economic and social demands, but also eco-
logical ones (Wagner, 2010; Urbaniec, 2015). No-
ticing the stakeholders’ needs is an indispensable 
element of modern enterprises activity (Urbaniec, 
2015). Building a relation with the enterprise 
stakeholders is one of the main aims of the CSR 
activities. Due to the increasing popularity of 
CSR, it is the object of wide-scope analyses con-
ducted by practitioners and theoreticians (Weber, 
2008). Scientists investigate CSR-related aspects 
in terms of stakeholder relation and communica-
tion (Basu & Palazzo, 2008), the impact of stake-
holder relations on corporate sustainability 
(Choi & Wang, 2009), CSR awareness in the 
group of stakeholders and its relation with corpo-
rate investment, corporate financial results, and 
employee loyalty (Sen, Bhattacharya, & Kor-
schun, 2006).  

Cheng, Lin, and Wong (2016) emphasize that 
previous company performance has an important 
positive influence on the publication of the 
standalone CSR reports. In the same vein, the cur-
rent CSR reports are related with the performance 
to be achieved in the next period. These re-
searches also observe that corporate donations are 
bound to have a positive effect on the financial 
and non-financial performance of the company in 
the following year. These results corroborate that 
CSR is an appropriate practice to be implemented 
even in a developing country (Cheng et al., 2016). 

Feng, Wang, and Kreuze (2017) investigate 
how the relationship between a company involve-
ment in CSR and the firm financial performance 
varies in different branches of industry and CSR 
categories. According to these scholars, relation 
of the general CSR activities and the enterprise 
performance can be described as heterogeneous. 
CSR has important advantageous implications for 
companies from most, analyzed industries, but it 
should be emphasized that not for all of them. The 

comparison of the performance implications of 
CSR activities in particular stakeholder groups 
shows that, different CSR kinds have various ef-
fects on financial results of companies in given in-
dustry sectors (Feng et al., 2017). 

The development of research on CSR is also 
attested by the fact that CSR2 and CSP have been 
distinguished (Valor 2005): 

− CSR2 (Corporate Social Responsive-
ness) – understood as a social reactivity 
of business, i.e. an active attitude of an 
enterprise to CSR and relating social ac-
tivity with strategic management, 

− CSP – (Corporate Social Performance) 
– social achievements of business, i.e. an 
attempt to create a practical approach to 
CSR, which – from managers perspec-
tive – would facilitate managing CSR 
and would enable measuring the effects 
of this activity (Skrzypek, 2015).  

The notion of social responsibility of busi-
ness includes two dimensions (Zapłata & 
Kaźmierczak, 2011): 

− internal: managing human resources, 
ethical programs for employees, employ-
ees development programs, managing 
environmental protection, responsibility 
for product, 

− external: managing the supply chain, 
sponsoring and subsidies, cooperation 
with non-government organizations and 
other local partners, educational pro-
grams aiming at increasing awareness of 
CSR, activity for broadly understood 
natural environment. 

It should be emphasized that the CSR con-
cept presents framework conditions for enter-
prises with a view to voluntary integrating social 
and ecological aspects in their business activity 
and in the mutual dependences between stake-
holders (Litfin, Meeh-Bunse, Luer, & Teckert, 
2017). Innovation may function as a significant 
encouragement for corporate sustainability man-
agement and accounting practices used in a given 
company to support sustainable development and 
sustainable economic grow (Kendiukhov & 
Tvaronavičienė, 2017; Schaltegger, Etxeberria, & 
Ortas, 2017; Komarova, Lonska, Lavrinenko, & 
Menshikov, 2017).  

If enterprises have a better CSR ratings, they 
may have a sustainable competitive advantage be-
cause such firms attract better and more qualified 
employees than CSR lower-rated companies 
(Greening & Turban, 2000; Skrzypek, 2010; 
Wang, 2015). Therefore, to continue sustainable 
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development, and, to achieve a reputation in a 
highly competitive market, more and more enti-
ties decide to publish their CSR disclosures and 
CSR reports (Wang, 2015). All enterprises at-
tempt to share important information at the right 
time and through the most convenient means to 
meet the needs of its stakeholders and employees 
(Raudeliūnienė, Meidutė-Kavaliauskienė, & Vi-
leikis,  2016) 

Corporate Social Responsibility reporting 
can be defined as a way of providing external and 
internal stakeholders with the information on the 
enterprise results concerning economic, social 
and environmental aspects. Reporting on effec-
tiveness of social involvement of companies is the 
basis of the decision-making process, since it al-
lows for a comprehensive evaluation of activity, 
the choice of priorities and undertaking activities 
to realize them.  

Corporate sustainability demands integrative 
measurement and sustainability management with 
much less emphasis on implementation of its in-
dividual tools in the organization. Different as-
pects, such as: performance assessment, manage-
ment accounting, supply chain management, 
controlling and reporting, are understood and used 
in multiple ways, but they tend to function in iso-
lation. Therefore, is  suggested that it is worth in-
troducing a general, integrated framework of sus-
tainability measurement, control and reporting 
(Jia, Mahdiraji, Govindan, & Meidutė, 2013; 
Maas, Schaltegger, & Crutzen, 2016). The com-
pany should present its communication with 
stakeholders in an aggregated form and highlight 
individual, especially relevant stakeholder-rela-
tionships in the Environmental, Social & Govern-
ance report or via the Internet (EFFAS, 2014).  

3. Guidelines and norm of CRS reporting 

Companies should implement CSR policies into 
strategic objectives in a meaningful and logical 
manner, providing a measuring system that will 
allow for objective assessing benefits during their 
implementation (Knezevic, 2016). Reporting on 
non-financial data is more difficult because of the 
specific character of non-financial information, 
mainly: 

− subjectivity; 
− difficulty to measure the effectiveness of 

activities included in the report; 
− no possibility to compare data; 
− difficulty to define the limits of com-

pleteness and legibility; 

− risk of using boiler-plate templates, re-
gardless of the environment in which a 
company operates; 

− prospectiveness and the ensuing uncer-
tainty.  

The fact that there is no mandatory format of 
presenting non-financial data and no clearly de-
fined conditions and methods of their verification 
creates the risk of presenting unreliable non-finan-
cial information to stakeholders (Zysnarska-
Dworczak, 2017). 

Since reporting on social responsibility is op-
tional, the enterprising which decide to prepare a 
CSR report are free to choose its form and the in-
formation to be included in it. For social reporting, 
this freedom causes that the evaluation and com-
parison the level of social responsibility of indi-
vidual organizations is a difficult task. Therefore, 
in order to unify the social reporting process, 
standards of social responsibility reporting are 
created (Wołczek, 2013). The most common tools 
of CSR reporting which attest conducting busi-
ness in a responsible way include: 

− Global Reporting Initiative guidelines – 
(GRI), updated in 2013, 

− OECD guidelines for multinational en-
terprises (OECD Guidelines for Multina-
tional 

− Enterprises), 
− UN Global Compact guidelines (United 

Nations Global Compact Principles), 
− responsible investment rules (Guide to 

Responsible Investment – PRI), 
− ISO 26000 norm concerning social re-

sponsibility (Guidance on Social Re-
sponsibility), 

− SA 8000 norm (Social Accountability 
8000), 

− AA 1000 AccountAbility Principles 
Standard prepared as a result of dialogue 
with stakeholders and in cooperation 
with experts (Adamczyk, 2013). 

The GRI guidelines, the most widely used re-
porting standards, assume that reporting is done at 
two levels: core (organization profile, stakehold-
ers’ involvement and management) and compre-
hensive (strategy and ethics); additionally, they 
allow for reporting on the information from a 
broader perspective, including the supply chain 
(GRI, 2013). The guidelines concern three catego-
ries: economic ratios, environmental ratios, social 
ratios (comprising four areas: employment prac-
tices and decent work, observing human rights, 
society, product responsibility. 
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According to the GRI guidelines, the prepar-
ing of social reports should be guided by the fol-
lowing principles: 

− relevance – the information included in 
the report should include the issues and 
ratios which reflect important economic 
and social influence of the organization 
as well as its influence on the natural en-
vironment, comprising also the matters 
which may have an important influence 
on the stakeholders’ evaluations and de-
cisions; 

− including stakeholders – the reporting or-
ganization should define its stakeholders 
and explain in the report in which way it 
reacted to their justified expectations and 
interests; 

− the context of sustained development – 
the report should present the results of 
the organization in a broader context of 
sustained development; 

− completeness – the issues and ratios in-
cluded in the report and thus considered 
to be important as well as the defined 
scope of the report should be sufficient 
for showing relevant economic and so-
cial influence and the impact on the nat-
ural environment of the reporting organ-
ization and enable stakeholders to 
evaluate its results in the reporting pe-
riod; 

− the rules concerning ensuring high qual-
ity of report – balance, comparability, 
precision, timeliness, transparency and 
credibility (Mikulska & Michalczuk, 
2014). 

The OECD Guidelines for Multinational En-
terprises and ISO 26000 Guidance on social re-
sponsibility aim to promote responsible practices 
in organizations. Both instruments provide guid-
ance for companies in the fields of labor practices, 
human rights, the environment, economic viabil-
ity aspects, fair operating practices, community 
involvement, consumer interest, and other areas of 
sustainable development (ISO 26000 and OECD 
Guidelines Practical overview of the linkages 
2017). The ISO 26000 norm is one of the three 
documents recommended by the European Com-
mission to European enterprises for social respon-
sibility implementation and comprises all organi-
zations – public, private and non-profit, irres-
pective of their size and location. It includes the 
guidelines concerning social responsibility, is of 
advisory character and makes it easier for the or-
ganizations to operate in a socially responsible 

way. It should constitute an element of strategy 
reflected in the organization members’ responsi-
bilities and it ought to influence the decision-mak-
ing process (Skrzypek, 2015; ISO 26000 and 
IRR). The OECD Guidelines as well as ISO 
26000 foster promoting sustainable development. 
ISO 26000 underlines that a main goal of a com-
pany is to maximally support sustainable develop-
ment, while the OECD guidelines highlight the 
positive input that multinational enterprises may 
have in economic, environmental and social de-
velopment and which may reduce the negative ef-
fects. 

The AA1000 AccountAbility Principles 
Standard (2008) (which is being revised to be 
made public by mid-2018) is an internationally 
binding, rules-oriented framework used by enter-
prises irrespective of their sizes, to recognize, un-
derline, measure and correspond to sustainability 
in an inclusive and accountable way.  

The aim of AA 1000 standard is to combine 
social and ethical issues of strategic management 
of the organization. It focuses on organization 
stakeholders, the necessity to include their needs 
and to involve them in the organization activity. 
The AA 1000 norm constitutes supports for each 
company, because the area of stakeholders is com-
plex and a complete identification and inclusion 
of varied expectations and involvement are chal-
lenging for every organization. AA 1000 offers 
tools which can be useful because of the require-
ments of the international standard of GRI report-
ing, from which results the necessity of document-
ing the process of involving stakeholders in the 
reporting process. 

The AA 1000 standards distinguish five main 
stages of managing the relations with stakehold-
ers: planning, describing the responsibility rules, 
conducting the audit and preparing a report, im-
plementation – enhancing the process, cooperat-
ing with stakeholders – groups related to the or-
ganization (clients, suppliers etc.).  

The SA 8000 norm provides the standard 
based on international human rights and labor 
law. SA 8000 is a standard describing minimal 
requirements in the following areas: child labor, 
forced labor, health and safety, freedom of asso-
ciation and the right to collective negotiations, 
discrimination, disciplinary penalty, working 
hours, remuneration, management systems. Un-
like ISO 26000, the SA 8000 norm constitutes 
the certification basis. Obtaining a certificate in-
volves the enterprise being audited by a unit ac-
credited by SAI (Social Accountability Interna-
tional). What differs SA 8000 from ISO 26000 is 
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that the SA 8000 norm focuses on work condi-
tions and disregards important issues related to 
clients and investors. According to the norm in 
question, the system of social responsibility 
management may be connected with other areas 
of management. The requirements of the norm 
are universal and may be implemented in each 
organization irrespective of its size, location and 
the sector of operation (Wróbel, 2016). Despite 
the development of numerous methods and tools 
the measurement of CSR is still a big challenge 
(Lulewicz-Sas, 2015). 

4. Research methods 

At the first stage of the research study, one will 
conduct the analysis of the Corporate Social Re-
sponsibility reporting in Europe and in the world 
on the basis of the latest results of KPMG re-
search. It will be followed by the analysis of the 
contents of the CSR reports submitted to the Com-
petition CSR Report in Poland in the period of 
2011–2016. The aim of the research study is to 
answer the following questions:  

1. How does the Corporate Social Respon-
sibility reporting develop in w Europe 
and in the world? 

2. In which way do the biggest companies 
report CRS? Do they do it as a separate 
report, including the information in the 
financial report, or preparing an inte-
grated report? 

3. What international standards, guidelines, 
tools and key performance indicators are 
used in the Corporate Social Responsi-
bility reporting process?  

As for the methodological approach adopted 
for purpose of the present study, three methods 
form the basis for the analysis: the content analy-
sis of the social responsibility reports of the re-
searched companies, morphological analysis, and 
the descriptive analysis. To analyze the CRS re-
ports, one prepared the coding structure, focused 
on identifying the information regarding of imple-
mented reporting tools and key performance indi-
cators in the CSR report (Bagieńska, 2017). The 
research study comprises 305 CSR reports of 
Polish companies in the years of 2011–2017 pub-
lished on-line by rejestrraportow.pl and raporty-
spoleczne.pl. 40 of them took part in the Compe-
tition “CSR report  2017”. 

5. The development and practices of  
the Corporate Social Responsibility reporting  

On a global scale, the Corporate Social Responsi-
bility reporting is an important and dynamically 
developing area. In 2017, the most actively report-
ing regions include: Americas (83%) Asia Pacific 
(78%) and Europe (77%) (KPMG, 2017).  In East-
ern Europe the reporting rate is constantly rela-
tively low reaching the level of 65 percent, in spite 
of a rise of 4 percentage points observed since 
2015 (for comparison, in Western Europe, it 
amounts to 82%). The countries located in this 
part of Europe are perhaps reducing the distance 
to the rest of the region, but it has to be admitted 
than they need time to do so. Undeniably, it will 
still last longer until the European Directive on 
Non-Financial Reporting is completely felt. Ac-
cording to the KPMG research, the highest CR re-
porting ratios in the world are observed for Japan, 
India, Malaysia and Taiwan (KPMG, 2017). 

The CSR reporting is becoming a main trend, 
especially among big companies. In the period of 
the past18 years, there has been an immense in-
crease of the number of companies reporting CSR. 
In 1999, 35% firms from the G250 group reported 
CSR, while in 2017 – as many as 93%. In 1999, 
100 of the biggest companies from each of the 49 
countries (N4900) reported CSR in 24%, and in 
2017 – in 75%. (KPMG, 2017) (Figure 1). 

The CSR reporting trend used by G250 is 
similar to a logarithmic function, while the report-
ing trend of 100 biggest companies from each 
country is rather of linear character. 
 

 

Figure 1. Growth in global CR reporting since 1999 
with trend function (source: prepared on the basis of 

KPMG, 2017) 

The research studies conducted by KPMG 
show that social responsibility reporting is a com-
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monly used practice in business, undertaken by al-
most three quarters of the companies researched 
in 2017 (KPMG, 2017).   

In 2017, the companies most often include 
the CRS information in their annual financial re-
port:  78% enterprises from the G250 group and 
60% from N100. Integrated reporting is increas-
ing, but it is doing so slowly. In 2017, 14% of re-
porting enterprises in both the G250 and N100 
groups prepared integrated reports (KPMG, 
2017). In 2017, the biggest number of integrated 
reports was prepared by the enterprises researched 
by the KPMG in South Africa (90), Japan (42), 
Spain (36), Brazil (22) and Mexico (21), while in 
the European countries – in Poland, Sweden and 
the UK (15 in each of them) (Figure 2).  
 

 

Figure 2. Integrated reporting in top ten countries 
(source: based on KPMG, 2017) 

In Mexico, there has been an increase in the 
Integrated Reporting, which resulted to some ex-
tent from the global growth in the CR reporting – 
integrated reports are considered to be the best 
practice for giving the sustainability information 
a strategic character. Investors exert more and 
more pressure on enterprises to explain the ways 
in which CSR brings advantage to the business, 
which supports the requirement for Integrated Re-
porting. Reporting is becoming an instrument for 
understanding company value from a long-term 
perspective rather than a tool whose function is to 
satisfy regulators (KPMG, 2017). 

KPMG research results indicate that the 
number of companies involved in external assur-
ance of their CSR reporting has increased on a 
regular basis since 2005. Nowadays, the CSR data 
assurance commonly adopted in the companies of 
G250. In the year of 2017, 67 per cent of these 
companies searched for assurance. When assur-
ance rates among the N100 are lower (currently 

45 percent), KPMG forecasts that most N100 
companies will have their CR data assured within 
the coming years if there is no change in the recent 
tendencies (KMPG, 2017). 

The findings of the research study show that 
the third party-revision of the CSR reports and an 
efficient internal control have an impact on the 
role of employees and customers for financial re-
sults of the enterprise. Moreover, it is observed 
that practice of reviewing CSR reports and an ef-
fective internal control contribute to the stabiliza-
tion of financial achievements (Akisin & Graham, 
2017). The relation of given CSR aspects and eco-
nomic variables is not the same in particular sec-
tors. Scholars show that Oil & Gas sector, for in-
stance, has the biggest number correlations 
between external controls and financial perfor-
mance of all analysed sectors. It might be caused 
by the fact that such companies sector undergo 
more external controls (conducted by the govern-
ment entities and the non-governmental ones) 
than the others (Blasi, Caporin, & Fontini, 2018).  

6. The analysis of the contents of the CSR  
reports in Poland 

The analysis of the development of the CSR re-
porting in Poland shows that the first report in-
cluding non-financial data was published in 2005. 
In 2011, the number of CSR reports amounted to 
34 (including 3 integrated reports); in 2015, there 
were 55 such reports (including 8 integrated 
ones); in, 2017, the number increased to 49 (in-
cluding 15 integrated ones) (Figure 3). Several en-
terprises prepare the CSR report in a two-year cy-
cle, which is also the cause of the decrease of the 
report number observed in 2017. 
 

 

Figure 3. The number of CSR reports and integrated 
reports published in Poland in the years of 2011–2017 

(source: prepared on the basis of Rejestr raportów, 
2018)  
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There has been a significant increase of inte-
grated report as a tool improving business: in 
2011, 3 integrated reports were prepared, while in 
2017 – 15. In 2018, there may be significantly 
more CSR reports published which is related to 
the obligation of reporting imposed in the Ac-
countancy Act adjusting the requirements of the 
Directive 2014/09/UE to the Polish regula-
tions. There can be not only integrated reports or 
social responsibility reports, but also a statement 
provided with the financial report.  

The analysis of the contents of 305 CSR re-
ports of Polish companies conducted from the per-
spective of implemented reporting tools in the 
years of 2011–2017 shows that the highest per-
centage of the researched firms use the GRI guide-
lines (Figure 4). 
 

 
Figure 4. The reporting guidelines used in the Corpo-
rate Social Responsibility reporting in Poland in the 
years of 2011–2017 (source: prepared on the basis of 

Rejestr raportów, 2018) 

The results also attest using other rules, for 
example ISO26000 or the enterprise own ways of 
non-financial reporting. Figure 5 shows the share 
of other guidelines in the reports published in 
2017. 
 

 

Figure 5. Guidelines used by analyzed companies in 
Poland in 2017 (source: prepared on the basis of 

Raporty społeczne, 2018) 

Among 40 reports which entered the contest 
“Raporty społeczne 2017” (lit. Social reports 
2017), 72% were prepared according to the GRI 
guidelines, while 12% enterprises used the 
ISO26000 guidelines. Furthermore, 8% compa-
nies – apart from the reference to the degree of re-
porting according to GRI – indicate to which other 
guidelines their activity is adjusted (Un Global or 
SDGs). 

Only two Polish companies presented the in-
formation concerning the assurance of their CSR 
data conducted by the third body. Only one enter-
prise described the realization of the set aims of 
development strategy by means of key perfor-
mance indicators. These aims included lowering 
the frequency of accidents at work, electricity use 
and verification of unethical conduct.  

7. Corporate Social Responsibility reporting 
model 

In the context of key determinants of non-finan-
cial reporting development such as increasing and 
varied stakeholders’ expectations concerning in-
formation, growing social awareness of business 
social responsibility, shortage of natural resour-
ces, responsibility policy, rapid civilization devel-
opment as well as globalization and strong com-
petition, a gap is observed in the way of presenting 
verifiable and credible non-financial information 
concerning social responsibility of a company as 
well as in the way of using the reporting results to 
improve the enterprise activity in the future. 

The implementation of the Corporate Social 
Responsibility reporting model as a tool for im-
proving the enterprise activity begins with the for-
mulation of the activity strategy on the basis of the 
CSR rules and its realization (Figure 6).  
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Figure 6. The method of assessment of the CSR  
activities (source: own elaboration) 

Corporate Social Responsibility strategy 

One of 
the aims 
comply-
ing with 
the CSR 
Strategy 

KPI indi-
cators to 

be 
achieved 

by the 
company 
to realize 
the aim 

The 
aim to 
be real-
ized in 
a given 

year 

Evalu-
ation 
of the 
perfor-
mance 
 

Guidelines and norm of CRS reporting 

Corporate Social Responsibility Report 
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The next step should be to define the specific 
aims related to the realized strategy. The realiza-
tion of individual aims ought to be measured by 
means of key performance indicators (KPIs). 
KPIs have to be defined in a measurable way. The 
assumed level of KPIs as the aim to be realized in 
a given year is verified at the end of the year, 
which allows for evaluating its performance and 
undertaking potential remedial actions.  

It is highly positive if the results for the pre-
vious year and the current one are included, since 
it facilitates evaluating the enterprise activity by 
stakeholders. 

8. Conclusion and discussion 

The results of the research study show that the 
Corporate Social Responsibility reporting is de-
veloping dynamically all over the world. How-
ever, Europe is not the CSR reporting leader. In 
Eastern Europe, the CSR reporting rate is by ap-
proximately 17% lower than in Western Europe. 
In 2017, social reports were prepared by almost 
all big companies from the G250 group (93%) and 
approximately 75% from 100 biggest companies 
from the analyzed countries. The growing trend 
does not result from legislative obligations, since 
they have been imposed on big companies fairly 
recently. The causes are is most probably related 
to two facts: the companies find it benefitial to in-
troduce a CSR-based strategy and the stakehold-
ers’ expectations have increased.  

Enterprises prepare social reports in various 
forms: separately, including it in the financial re-
port or preparing an integrated report. The CSR 
information is very often included in the annual 
financial report. Over the recent years, the biggest 
development is observed in the case of the inte-
grated reporting.  

In CSR reporting in Poland, one tends to uses 
the GRI indicators and the ISO 26000 guidelines.  

Preparing the Corporate Social Responsibil-
ity report as a separate document does not require 
its combining with financial data. The implemen-
tation of the proposed Corporate Social Responsi-
bility reporting model can be a tool for improving 
the enterprise activity. 

To sum up, it can be concluded that more in 
depth research studies are needed to develop cor-
porate social reporting approaches to address en-
vironmental and social challenges more effec-
tively. 
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